
Niagara Bottling Pursues Vertical Integration with Revitalization of California 
Recycling Facility, Strengthening Manufacturing Capabilities and Circularity 

Company becomes a domestic bottler with full 'bottle-to-bottle' manufacturing 
DIAMOND BAR, Los Angeles County, CA—May 18, 2026  —Niagara Bottling, a leading family-owned 
water and beverage manufacturer committed to delivering a ordable hydration options, today 
announced the acquisition of a first-of-its-kind, 305,000+square-foot recycling and packaging facility 
in Vernon, Los Angeles County, California, along with the rPlanet Earth brand. The previously shuttered 
facility was purchased from rPlanet Earth Los Angeles Holdings and rPlanet Earth Los Angeles. 

Through the acquisition of the facility, Niagara plans to enhance its recycling capabilities by sorting, 
cleaning, and reprocessing PET materials into high-quality recycled (rPET) flakes and pellets. These 
materials will then be used to manufacture packaging for Niagara products, further reducing reliance 
on virgin plastics and advancing towards more circularity.    

"We're proud to bring this facility back to life and become one of the few companies in the country with 
a true bottle-to-bottle process," said Rali Sanderson, President of Niagara Bottling. "As part of this 
work, we're investing in new equipment so we can turn recyclable plastic materials into new bottles, 
right here in California. This restores a vital recycling operation for the community, making sure even 
more plastic containers are recycled and get a second life." 

The rPlanet Earth facility is a state-of-the-art recycling facility that processes B- bales, which come 
from curbside mixed recycling bins. B-bales are a mix of materials that are more complicated and 
di icult to process.  This capability is critical at a time when PET surpassed aluminum as the most 
recycled material in California last year.  It will also provide domestic circularity in California for 
Niagara and its customers.

Adding the rPlanet Earth facility to its operations, Niagara expands its beverage manufacturing 
operations and pursues vertical integration for its business. As a family-owned company, Niagara has 
a long history of environmental sustainability and innovation in packaging, including reducing the 
plastic in its cap, bottle and label over the last 30 years by 70% through lightweighting and introducing 
label-free bottles in the U.S.  

“Niagara’s commitment to producer responsibility will help ensure that literally billions of PET 
containers returned for recycling by California consumers will make their way back into new 
containers, reducing pollution and reliance on fossil fuels, while creating jobs and economic growth,” 
said Mark Murray, Executive Director of the environmental group Californians Against Waste. “More 
than a feel-good slogan or green label, Niagara is making a tangible investment in California’s closed-
loop recycling economy.”




